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Focus on customer segmentsFocus on customer segments

SanitarySanitary Marine & DieselMarine & Diesel

OEMOEM

Orders received January Orders received January –– September 2006 September 2006 
Fluids & UtilityFluids & Utility

Parts & ServiceParts & Service
Comfort & Comfort & 
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Equipment DivisionEquipment Division
To offer a range of highTo offer a range of high--performance performance 
products and solutions for customers products and solutions for customers 
who have a wellwho have a well--defined and regular defined and regular 
need. A multiple sales channel strategy need. A multiple sales channel strategy 
to reach endto reach end--users.users.
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District coolingDistrict cooling

ClimespaceClimespace France, supplies France, supplies 
airair--conditioning via a 52 km conditioning via a 52 km 
underground network.underground network.

460 buildings460 buildings

180.000 Alfa Laval PHE 180.000 Alfa Laval PHE 
platesplates

Alfa Laval Alfa Laval service service 
agreementagreement

The perfect temperature for Mona LisaThe perfect temperature for Mona Lisa
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Complete offer
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Contracting of shipsContracting of ships
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SanitarySanitary
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Parts & ServiceParts & Service
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Focus on customer segmentsFocus on customer segments
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Equipment DivisionEquipment Division
Generally good business climateGenerally good business climate

Stabile marine marketStabile marine market

AC, cooling and heat pump market AC, cooling and heat pump market 
growing rapidlygrowing rapidly

Parts & Service steady growthParts & Service steady growthSanitarySanitary

Flu ids &
 U

tility
F lu ids &

 U
tility

+

+

+
−

+

+

Parts & ServiceParts & Service



© Alfa Laval Slide 14 www.alfalaval.com


